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John  Watson  .  Oct.  18 

Jack  Straus  .  Oct.  18 

Richard  Mitton  .  Oct.  18 

Samuel  W.  Reyburn  .  Oct.  19 

Neil  Petree  .  Oct.  21 

A.  D.  Whiteside  .  Nov.  6 

Robert  A.  Roos  .  Nov.  34 

John  B.  Swinney  .  Nov.  41 

Alfred  B.  Koch  .  Dec.  13 

Pitkin,  Walter  B. 

Keep  America  On  the  Quality  Standard  Jan.  83 

Plant,  George  L. 

Local  Store  Managers  Groups  Formed  Jan.  93 

Group  Meetings  Produce  Management  Economies  Apr.  65 

The  Association’s  Position  with  Regard  to  Manu¬ 
facturers’  Codes  of  Fair  Competition  .  Sept.  35 

The  Association’s  Activities  on  Manufacturers’ 

Codes  Affecting  Retailing  .  Oct.  23 

Poole,  Mrs.  Grace  Morrison 

Women  Want  Quality  First  and  I^st  .  Jan.  82 

Powel,  Harford 

What’s  Wrong  With  Retail  Advertising?  .  Mar.  69 

Price.  Arthur  O. 

Eight  Ways  in  Which  Newspapers  Are  Helping 

to  Stimulate  Buying  .  Apr.  71 

Pridday,  J.  E. 

New  York  St.ite  Sales  Tax  Brief  .  Apr.  25 

Prcpper,  Alexander 


What’s  Wrong  With  Our  Hosiery  Departments  May  69 
Department  Store  Opportunities  .\fter  Repeal  Oct.  47 
Putnam,  W.  R. 

Utility-Department  Store  Relationships  Mar.  46 

R 


Reyburn.  Samuel  W. 

Development  and  Economic  Justification  of  the 
Cash  Discount  in  American  Trade  Practice  Oct.  19 
Ring,  Sidney 

Selling  Through  Effective  Displays  .  Feb.  47 

Rivers,  Margaret 

Yes,  Mr.  Piece  Goods  Man,  There  is  a  Santa 

Claus!  .  Nov.  77 

Roper,  W.  H. 

"Twenty-two  Questions  to  Apply  to  Present  or 
Contemplated  Plans  for  Paying  Salespeople  Apr.  56 
Rosenman.  Judge  Samuel  I. 

No  Price  Fixing  in  Retail  Code  .  Sept.  16 

Roth.  R.  G. 

The  New  Merchandising  Problems  and  Their 

Relation  to  Retailing  .  Feb.  44 

Rotto,  James 

Is  Retailing  Becoming  a  Three  Ring  Circus?  June  94 
Runkle.  Jay  D. 

Planning  Promotions  and  Budgets  Under  Present 
Market  Conditions  .  Mar.  51 

s 

Schaap,  Michael 

New  York  State  Sales  Tax  Brief  .  Apr.  24 

Schacter,  Harry  W. 

The  Need  For  Merchant  Cooperation  .  June  37 

Scharinghausen.  Wm. 

Combining  Items  Into  Gift  Units  Increases  Holi¬ 
day  Sales  .  Oct.  80 

Schatz,  Fred  C. 

New  Standards  of  Delivery  Service  for  1933  Feb.  86 
Restriction  of  Free  Delivery  Service  .  June  49 


Month  Page 


Schmalz,  Carl  N. 

Margins  and  Expenses  of  N’ariety  Chains  May  55 

Scull,  E.  H. 

Revaluation  of  Fixed  Assets  and  the  Effect  on 

Operating  Costs  .  Feb.  35 

Where  Have  Retail  Profits  Gone?  Where  Will 

They  Go  Under  the  N.  R.  A.?  .  Oct.  35 

Sheridan,  (jeorge  V. 

A  State  Retail  Sales  Tax  That  Is  Actually  a 

State  Retail  Sales  Tax .  Jan.  67 

State  Sales  Taxes  .Are  Being  Considered  Despite 
Pennsylvania’s  Unfortunate  Experience  Mar.  17 

State  Legislatures  Considering  Retail  Sales  Taxes 

Should  Await  Illinois  Experience  .  Apr.  16 

Sidney,  Marjorie 

Adaptation  of  Personnel  Work  to  Present  Day 

Problems  .  July  74 

Sisson,  Benjamin  F, 

Campaigning  Against  the  Sales  Tax  .  June  42 

Smith,  J.  Sherwood 

Merchandising  Fashions  .  Jan.  137 

Spaeth,  Frank 

The  March  Sales  Promotion  Calendar  Jan.  103 

Sales  Volume  and  Linage  Losses  During  the  Past 

Three  Years  .  May  50 

A  Brief  Review  of  Publicity  Expenses  Sept.  48 

How  Will  the  C(^e  Affect  Retail  Advertising?  Nov.  43 

.Analysis  of  Publicity  Expenses  .  Nov.  63 

Speers,  Wallace  C. 

Does  Technocracy  Doom  Us?  .  Mar.  20 

Spooner,  John  A. 

Spend  the  Store’s  Money  As  If  It  Were  Your 

Own  .  May  68 

Stensgaard,  W.  L. 

The  Modern  Display  Setting  .  May  41 

The  McKlern  Display  Setting  .  June  85 

Mcxlern  Display  Settings  For  Fall  .  Aug.  /5 

Display  Settings  for  Fashions  .  July  58 

Display  Settings  That  Help  Sell  .  Sept.  81 

Display  Settings  for  Late  Fall  .  Oct.  73 

Settings  for  Housewares  .  Dec.  79 

Stevens,  Albert  E. 

Meeting  Present  Conditions  by  Doing  the  Obvious 

Things  Better  .  Mar.  60 

Stevens,  C.  L. 

The  Application  of  Incentive  Wage  Plans  to 

Retailing  .  July  67 

Straus,  Percy  S. 

New  Merchandising  Problems  and  Their  Relation 

to  Fall  Business  .  Aug.  31 

Price  Fixing  Economically  Unsound  .  Sept.  17 

Straus,  William 

Why  Chase  Rainbows?  .  Jan.  131 

Cost  Statistics  Vital  by  Code  Mandate  Dec.  77 

Strouss,  C.  J. 

The  Present  'financial  Aspect  of  Regular  Thirty 
Day  Charge  .Accounts  July  47 

Sweitzer,  Channing  E. 

.Another  Milestone  .  Jan.  15 

The  Federal  Budget  and  Taxes  .  Jan.  17 

The  Farm  Parity  Plan  .  Jan.  19 

Compound  Selling  Contrary  to  Postal  Regulations  Jan.  20 

Don’t  Start  This  .  Jan.  20 

Problems  of  1933  .  Jan.  21 

Cooperatif)n  —  Courage  —  Confidence  .  Jan.  22 

The  Progress  and  Promise  of  Quality  .  Jan.  92 

Lew  Hahn  .  Feb.  9 

Your  Officers  and  Directors  .  Feb.  9 

.Actions  Speak  Louder  Than  Words  .  Feb.  9 

Watch  These  Efforts  .  Feb.  10 

Important — Treasury  Decision  Affecting  Tax  on 
Fur  Trimmed  Garments  Feb.  11 

The  Secretary  of  Commerce  and  the  Problems  of 

Distribution  .  ...  Feb.  12 

Convention  Condemns  Competition  of  Prison 

Labor  .  Feb.  12 

What  About  Fixed  .Assets?  .  Feb.  12 

No  More  I^me  Ducks  .  Feb. 

The  Convention  Is  Over — But  Its  Effects  Live  On  Feb.  13 

A  Job  Well  Done  Feb.  14 

Your  Association  is  Meeting  the  Emergency  Mar.  8 

A  New  York  Sales  Tax  .  Mar.  8 

The  Demand  for  Sales  Taxes  Grows  .  >Tar.  10 

Pennsylvania  Sales  Tax  Terminates  .  Mar.  10 
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Mississippi  Tax  No  Criterion  for  Other  States  Mar.  11 

A  Potential  Saving  of  $1,000,000  Annually  .  Mar.  11 

Send  In  Your  Figures  .  Mar.  11 

Preparing  for  Another  Year  of  Service  .  Mar.  11 

Farm  Relief  Legislation  .  Apr.  7 

Economy  by  Executive  Action  .  Apr.  8 

An  Old  Bill  in  a  New  Garb  .  Apr.  9 

Three  Tubes  Today — Three  Months  to  Pay  . .  Apr.  11 

State  Sales  Taxes  Still  Threaten  .  Apr.  11 

The  Tily  Plan  of  Reciprocal  Insurance  for  Bank 

Deposits  .  Apr.  13 

The  Thirty  Hour  Week  .  Apr.  13 

A  Call  for  Information  .  Apr.  14 

The  Evils  of  Demonstrators  .  Apr.  14 

Progress  in  Group  Action  .  Apr.  14 

Truth  in  Fabric  Legislation  .  Apr.  IS 

Ambassador  Straus  .  Apr.  IS 

Mid-Year  Conference.  Chicago  .  May  4 

We  Have  GOT  To  Do  It  .  .  May  5 

The  Administration’s  Inflation  Plan  .  May  5 

Important — The  Farm  Bill  and  the  Retailer  May  6 

Highlights  of  the  New  York  State  License  Tax  May  7 

A  Federal  Balance  Sheet  of  Capital  Liabilities 

and  Assets  .  .  May  7 

Federal  Trade  Commission  Enforcing  Rules  on 

Silk  Weighting  . . .  May  9 

Your  Association’s  Recommendations  Regarding 

Silk  Weighting  .  May  10 

Adjusting  Postal  Rates  .  May  11 

The  Appalachian  Coal  Decision  .  May  11 

News  and  Views  of  Fashion  .  May  11 

To  Promote  Better  Promotions  .  May  11 

Electrical  Appliances  Offer  Unlimited  Oppor¬ 
tunities  .  May  12 

The  Need  For  Greater  Style  Consciousness  in 

Men’s  Wear  .  May  12 

National  Council  On  Trade  Relations  .  May  13 

The  Industrial  Recovery  Bill  Heralds  a  New 

Economic  Era  .  June  7 

We  Urged  a  Single,  But  Most  Important  Amend¬ 
ment  in  Your  Behalf  .  June  7 

Your  Association  Appoints  a  Nation-Wide  Com¬ 
mittee  to  Prepare  Its  Code  .  June  3 

The  Bill  Itself  .  June  8 

A  Word  of  Background  . .  June  8 

Purpose  . .  June  9 

Coordinator — Not  Dictator  .  June  9 

Codes  and  Voluntary  Agreements  .  June  9 

Labor  .  June  10 

The  Bill  in  Its  Relation  to  Our  Anti-Trust  Laws  June  10 

Price  Fixing  .  June  11 

Interstate  and  Intrart"te  Commerce  .  June  11 

Licensing  Powers  .  June  11 

Imports  .  June  11 

The  Question  of  Constitutionality  .  June  11 

The  Responsibility  of  Trade  Associations  June  11 

Your  Code  in  the  Making  .  July  7 

Manufacturers’  Codes  and  the  Retailer  July  3 

Unwarranted  Price  Rises .  Julv  8 

A  Word  of  Warning  .  July  9 

The  Tax  Provisions  of  the  Recoverv  Act  July  9 

Important — Tax  Regulations  on  Floor  Stocks 

Available  . .  July  10 

Merchandise  In  Transit  .  July  11 

Inventory  Records  .  July  11 

Two  Cent  Local  Po.stage  .  July  11 

The  Consumer  Acts  to  Reduce  Merchandise  Re¬ 
turns  .  July  12 

Plan  Now  to  be  Present  .  July  12 

Fashion  Show  Thursday  Afternoon  and  Evening  July  13 

The  Retail  Code  .  Aug.  9 

Codes  and  Prices  .  Aug.  10 

'The  Floor  Tax  on  Cotton  .  Aug.  11 

The  National  Retail  Credit  Association — Anti- 

Trust  Suit  .  Aug,  12 

Thanksgiving — 1933  .  Aug.-  13 

Retail  Code  Before  N.  R.  .A .  Sept.  5 

Manufacturers’  Codes  .  Sept.  6 

Resist  Unjustified  Price  Increases  .  Sept.  7 

We  Must  Have  Facts  .  Sept.  8 

NRA  to  Launch  Nation-Wide  “Buy  Now”  Cam¬ 
paign  .  Sept.  9 

Government  Authorizes  Monthly  Payment  of  Cot¬ 
ton  Tax  .  Sept.  9 

The  Retailer  Has  a  Three-Fold  Responsibility  Sept.  10 


Month  Page 


Act  Promptly — Thanksgiving  Day  Will  Soon  Be 

Here  .  Sept.  10 

For  Safety’s  Sake — Investigate!  .  Sept.  11 

Surcharges  and  the  Cotton  Processing  (Or  Floor) 

Tax  Should  Not  Be  Billed  SepaVitely  on  Orders 

Placed  After  August  1st  . .  Sept.  11 

A  Job  Well  Done  .  Oct.  7 

The  Retailers’  Protective  Committee  .  Oct.  8 

Samuel  W.  Reyburn  Presents  Brief  on  Cash  Dis¬ 
count  Rates  .  Oct.  10 

Unjustified  Surcharge  Claims  Abating  .......  Oct.  10 

Oppose  Attempts  of  Manufacturers  to  Anticipate 
Changes  in  Trade  Practices  Prior  to  Approval 

of  Codes  .  Oct.  10 

Selling  Confidence  .  Oct.  11 

N.  R.  A.  Takes  Stock  .  Oct.  12 

Changing  the  Date  of  Thanksgiving  . . .  Oct.  12 

Manufacturers  .Asked  to  Help  Retailers  Determine 

Cotton  Content  .  Oct.  12 

Your  National  Association  Must  Assume  New  Re¬ 
sponsibilities  .  Oct.  13 

The  Law  of  Retailing  . . .’. . .  Nov.  7 

The  Retail  Trade  Authority  .  Nov.  8 

Lew  Hahn  and  D.  F.  Kelly  Elected  .  Nov.  8 

The  Activities  of  Your  Code  Department  .  Nov.  9 

The  N.  R.  .A.  and  Your  National  Association  Nov.  10 

Can  Your  Salespeople  Justify  Increased  Prices?  Nov.  10 
Competition  and  Profiteering  Do  Not  Go  Together  Nov.  11 
Executive  Order  Bans  Merit  Clauses  in  Codes  Nov.  12 

Buy  N.  R.  -A.  Products  .  Nov.  12 

Selling  .Appeal  Must  Be  Built  on  Consumer  Con¬ 
fidence  .  Nov.  12 

The  Twenty-Third  Annual  Convention — January 

l.Sth-19th  inclusive  .  Nov.  13 

Your  Representatives  in  the  National  Retail  Trade 

Council  .  Nov.  14 

The  Retail  Code  .  Dec.  5 

Local  Retail  Trade  Councils  .  Dec.  5 

Speeding  Up  .  Dec.  6 

Public  Hearing  on  Profiteering  .  Dec.  6 

The  Tugwell  Bill  .  Dec.  7 

Anti-Trust  Laws  Still  in  Effect  .  Dec.  9 

Alfretl  B.  Koch  . . .  Dec.  10 

The  Retailer  Plays  His  Part  in  National  Recovery  Dec.  10 
An  Important  Feature  of  the  Convention  Dec.  10 

Watch  State  Sales  Tax  Legislation  Dec.  11 

The  Advertising  of  Wool  and  Part  Wool  Blankets  Dec.  11 

Holiday  Greetings  .  Dec.  12 

Swinney.  John  B. 

The  Retail  Code  and  What  It  Means  .  Nov.  41 

T 

Taylor.  Naomi 

An  Interview  on  Salesmanship  .  Sept.  88 

Tead,  Ordway 

Leadership  for  Morale  Building  .  Feb.  65 

Tily,  Herbert  J. 

A  Proposed  Reciprocal  Insurance  Plan  for  the 

Guaranteeing  of  Bank  Deposits  .  Mar.  16 

1933 — Antithesis  of  Another  Crucial  Year,  1918  Aug.  27 
Twomey,  H.  F. 

What  Can  Sales  Promotion  Do  to  Help  Business 
in  1933?  .  Feb.  56 

New  Advertising  Problems — Their  Relation  to 

Fall  Oi^rations  .  Aug.  49 

The  Retailer’s  Part  in  Selling  Confidence  to  the 
Consumer  .  Oct.  31 

V 

Vincent,  Karen 

Why  Not  a  Business  Women’s  Shop?  .  Dec.  91 

w 

Walker.  Mabel  L. 

The  General  Sales  Tax  Movement  .  Apr.  18 

Wasserman.  Richard 

Developing  Simplified  Wrapping  and  Packing 

Operations  .  Oct.  85 

Watson,  John  C. 

New'  York  State  Sales  Tax  Brief  .  Apr.  23 

Wendel,  H.  F. 

West  Has  Happier  Outlook  .  Jan.  87 

White,  A.  T. 

A  New  Era  in  Merchandising  Requires  New 
Methods  of  Packing  .  Mar.  32 
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Wittich,  Georj^ia  F. 

A  Fashion  Notebook  As  An  Aid  to  Better  I 
Wolff.  Leo 

How  Can  We  Make  Men  Style  Conscious? 


Youd,  H.  R. 

What  We  Have  Done  m  1932  to  Reduce  Trans¬ 
portation  Costs,  Receiving  and  Marking  Expense 
Young,  Harold  R. 

Way  Not  Paved  For  Monopolistic  Price-Fixing 
Agreements  . 


Book  Reviews 

How  to  Develop  Your  Personality  . 

Merchandising  Electrical  Appliances  . 

Can  Business  (jovern  Itself?  . 

Business  and  Personal  Failure  and  Readjustment 

in  Chicago  . 

I^bor  Relations  Under  the  Recovery  Act 
Department  Leasing  in  Department  Stores 
Codes 

The  Fair  Practice  Code — B.  H.  Namm . 

Resolution  Concerning  the  National  Industrial 

Recovery  Bill  . 

Code  of  Fair  Competition  for  Retailers  . 

Interpretations  of  Certain  Measures  of  the  Code 
The  Recovery  Act — B.  H.  Namm 
Trade  Practice  Provisions  Advocated  at  Wash¬ 
ington  Hearing — B.  H.  Namm 
Unfair  Competition  Analyzed  at  Retail  Code 

Hearing — Philip  LeBoutillier  . 

No  Price  Fixing  in  Rct.iil  Code — Judge  Samuel 
I.  Rosenman 

Price-Fixing  Economically  Unsound  Macy’s 
Declares — Percy  S.  Straus 
The  Plan  of  Relating  Working  Houis  to  Store 
Hours — Edgar  J.  Kaufmann 
The  Association’s  Position  with  Regard  to 
Manufacturers’  Codes  of  Fair  Competition — 
George  L.  Plant 

Ten  Questions  Answered  Concerning  the  Loss- 
Limitation  Provision  of  the  Retail  Code 
Development  and  Economic  Justification  of  the 
Cash  Discount  in  American  Trade  Practice — 

Samuel  W.  Reyburn  . •. . 

The  Association’s  Activities  on  Manufacturers’ 
Codes  Affecting  Retailing — George  L.  Plant 
The  Consumer  and  the  N.  R.  A. — B.  H.  Namm 
Text  of  President  Roosevelt’s  Executive  Order 
Text  of  General  Johnson’s  Order 
Code  of  Fair  Competition  for  the  Retail  Trade 
Self-Government  Under  the  Retail  Code 
Thirty-Nine  More  Manufacturers’  Codes  Op¬ 
posed  by  the  Association 
Codes  Opposed  by  the  Association  During 

October  . 

Retailers’  Reasons  for  Eliminating  from  Manu¬ 
facturers  Codes  of  Fair  Competition  Certain 
Provisions  Changing  Established  Trade  Prac¬ 
tices 

The  Retail  Code  and  What  It  Means — John 

B.  Swinney . 

Organization  and  Operation  of  Local  Retail 
T rade  Councils 

Revised  Interpretations  of  Wage  and  Hour 
Provisions  in  the  Retail  Code 
Code  Hearings  Reach  November  Peak 
A  Summary  of  the  Provisions  which  Affect 
Retailers  in  the  Manufacturers’  Approved 

Codes — T.  L.  Blanke  . Nov, 

Fair  Practice  Provisions  of  the  Retail  Code — 

B.  H.  Namm  . 

A  Guide  to  “Accuracy”  in  Advertising 
Also  see  Editorials  by  Channing  E.  Sweitcer 
in  Author’s  Index 

Controllers’  Congress 
Flash  Report  on  1933  Retail  Dry  Goods  and 
Department  Store  Business — H.  I.  Kleinhaus 


July 

72 

Apr. 

44 

Feb. 

68 

May 

30 
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Apr. 

91 

Sept. 

104 

Sept. 

107 

Sept. 

107 

Oct. 

93 

Dec. 

76 

Apr. 

32 

June 

13 

Aug. 

18 

Aug. 

20 

Aug. 

52 

Sept. 

12 

Sept. 

14 

Sept. 

16 

Sept. 

17 

Sept. 

23 

Sept. 

35 

Oct. 

15 

Oct. 

19 

Oct. 

23 

Oct. 

29 

Nov. 

16 

Nov. 

16 

Nov. 

17 

Nov. 

25 

Nov. 

28 

Nov. 

28 

Nov. 

29 

Nov. 

41 

Dec. 

14 

Dec. 

17 

Dec. 

21 

’.  49,  Dec.  23 

Dec. 

40 

Dec. 

37 

Jan. 

64 

Month  Page 

The  Floor  Tax  on  Cotton  .  Aug.  55 

Young,  R.  S. 

The  Future  of  Guaranteed  Merchandise  Mar.  63 


Zbar,  I. 

What  We  Have  Done  in  1932  to  Reduce  Trans¬ 
portation  Costs,  Receiving  and  Marking  Expense  Feb.  67 
Ziminsky,  Victor  D. 

Activities  of  the  Merchandising  Division  During 
1933  . 


Feb. 

“Trading  Up’’  On  Costume  Jewelry  .  July 


What  Changes  Did  1932  Bring  in  Departmental 

and  Operating  Results? . 

-Analyzing  Accounts  Receivable  on  the  Basis 
of  Age  of  Accounts 

Revaluation  of  Fixed  Assets  and  the  Effect  on 
Operating  Costs — E.  H.  Scull 
What  the  Proposed  Bankruptcy  Reform  Legis¬ 
lation  Means  to  the  Retailer — Edgar  I.  Anithor 
A  Basic  Wage  Plan  for  Selling  Employees  of 
Department  Stores — J.  J.  Doran 
Cash  and  Carry — David  R.  Kasanof 
The  Sad  Fate  of  Fixed  Assets — Paul-Joseph 
Esquerre 

Ernest  Katz  Award 

Management  by  Control — Where  Is  It? — H.  I. 
Kleinhaus 

The  Effect  of  the  High  Ratio  of  Fixed  Charges 
in  1932  on  Departmental  Results — H.  I.  Klein¬ 
haus  . 

Tax  Provisions  in  the  Recovery  .'\ct — Dr. 
Joseph  J.  Klein 

The  Present  Financial  Aspect  of  Regular 
Thirty  Day  Charge  Accounts — C.  J.  Strouss 
Adjusting  Merchandising  Plans  and  Expense 
Budgets  to  Increased  Business  .Activity 
Monthly  Trend  of  Sales — 1930.  1931,  1932 
Influence  of  Textile  Code  on  Retail  Sales  In¬ 
dicated  by  Preliminary  Findings  of  Survey 
Committee  on  Hours  of  Labor  of  Joint  Retail 
Group  Presents  Brief 

The  Capital  Stock  and  Excess  Profit  Taxes 
Provided  for  in  the  Recovery  .Act — H.  I. 
Kleinhaus 

Where  Have  Retail  Profits  Gone?  Where  Will 
They  Go  Under  the  N.  R.  A.? — J.  V.  Mc- 
Comas  and  E.  H.  Scull 
Charging  Interest  on  Past  Due  .Accounts 
.A  Community  Credit  Policy  for  Furniture 

Dealers  . 

The  Correlation  of  Department  Sales  .Advertis¬ 
ing  and  Window  Space  Costs  with  Total 

Store  Figures  . 

Department  Leasing  in  Department  Stores,  .A 

Book  Review  . 

Cost  Statistics  Vital  by  Code  Mandate — Wil¬ 
liam  Straus  . 


Month  Page 

Feb.  33 


Feb. 

Feb. 

Mar. 

Mar. 

Mar. 

Apr. 

Apr. 


June 

July 

July 

July 

Aug. 

Aug. 

Sept. 


Oct. 

Oct. 


Dec. 

Dec. 

Dec. 


Convention 

Official  Program — 22nd  .Annual  Jan. 

Educational  Exhibit — 22nd  .Annual  Jan. 

Resolutions  Feb. 

Mid-Year  Conference  .  Apr. 

Mid-Year  Program .  May 

Mid-Year  Educational  Exhibit  .  May 

23rd  Annual  Convention .  Nov. 

“  “  “  .  Dec. 

Economic  Trends 

What  Has  1933  in  Store  For  Us? — P.  A. 

O’Connell  .  Jan. 

The  Cost  of  Distribution — Louis  E.  Kirstein  Jan. 
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What  Has  Happened  to  Retailing?  —  Lew 

Hahn  . 

The  Only  Merchant  Who  Has  a  Chance  in 

1933 — Amos  Parrish  . . . 

The  Cost  of  Government  and  Taxation — O.  Max 

Gardner  . 

Department  Store  Operating  Problems — Mal¬ 
colm  P.  McNair  . 

Harvard  Bureau  to  Study  1932  Results 
The  OutliK)k  for  Spring  1933 — C.  F.  Hughes 
Does  Technocracy  Doom  Us? — Wallace  C. 

Speers  . 

Cooperation  Essential  In  Solving  Retailing 

Problems — P.  A.  O’Connell  . 

We  Need  the  Strength  of  Undivided  Councils 

— Lew  Hahn  . 

A  New  Era  in  American  Business — P.  A. 

O’Connell  ..... 

Way  not  Paved  for  Monopolistic  Price-Fixing 

Agreements — Harold  R.  Young  . . 

Margins  and  Expenses  of  Variety  Chains 

Today’s  Problems — Lew  Hahn  . 

The  Present  Economic  Crisis — David  Lawrence 
1932  Department  Store  Expenses  Rise  to  New 

Peak — Malcolm  P.  McNair  . 

Changes  in  Consumer  Purchasing  Power — Ken¬ 
neth  Collins  . 

Which  Shall  It  Be — Control  of  Business  by 
Business  or  by  Law? — B.  H.  Namm 
Inflation — How  Will  It  •A.ffect  Retailing? — Saul 

Cohn  . 

Recovery  Forum  Reveals  Retailers’  Problems 
1933 — Antithesis  of  Another  Crucial  Year,  1918 

— Herbert  J.  Tily  . 

What  Changes  in  Consumer  Demand  Will  the 
Recovery  Program  Bring  About? — Paul  H. 
Nystrom 

New  Merchandising  Problems  and  Their  Rela¬ 
tion  to  Fall  Business — Percy  S.  Straus 
The  Significance  of  Increased  Prices  Wholesale 

and  Retail — H.  I.  Kleinhaus  . 

Progress  of  the  N.  R.  A.  What  It  Means  to  the 
Retailer — P.  A.  O’Connell  . 

Electrical  Merchandising 

Department  Store  Market  Opportunities  in  Elec¬ 
trical  Appliances — Kenneth  Dameron 
Utility-Department  Store  Relationships — W.  R. 

Putman  . . 

A  Report  of  the  Electrical  Merchandising  Joint 

Committee — D.  F.  Kelly  . 

Manufacturers  Forecast  Trends  in  Electrical 
Distribution — Kenneth  Damerson 
Electrical  Household  Appliances — Kenneth 

Dameron  . 
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Stores — Kenneth  Dameron  . 

The  Market  for  Air  Conditioning  Equipment — 
T.  L.  Blanke 

The  Merchandising  of  Electrical  Lighting  Fix¬ 
tures  .  . 

McCreery’s  New  Electrical  .Appliance  Division 
Quality  and  Service — Kenneth  Dameron 
Selling  Electrical  Merchandise  . 

Fashions 

It’s  Time  to  Consider  Many  Things  That  Will 
Cause  the  Purse  Strings  to  Loosen — Katherine 

Casey  . 

Fashion  Show  .Acknowledgments  . 
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-A  New  Deal  in  Transit  Insurance — John  G. 
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Tily  . . . 
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Relations  to  Retailing — R.  G.  Roth  . 

New  Ideas  in  Accessories  for  Spring — Helen 

Cornelius  . 

Planning  Promotions  and  Budgets  Under 
Present  Market  Conditions — ^Jay  D.  Runkle 
Increased  Volume  Through  the  Development  of 
Customer  Good  Taste — A.  G.  Jarvis 
The  Selling  of  Accessories — T.  W.  McLeod 
Style  Trends  for  Spring  in  Drapery  and  Up¬ 
holstery  Fabrics  . 

Meeting  Present  Conditions  by  Doing  the 
Obvious  Things  Better — Albert  E.  Stevens 
The  Future  of  Guaranteed  Merchandise — R.  S. 

Y  oung  . 

-Activities  of  the  Merchandising  Division 
Quality  Competition  in  Men’s  and  Boy’s  Wear 


How  Can  We  Make  Men  Style  Conscious?- 

Leo  Wolff  . 

Neckwear  and  Millinery — Abigail  A.  Johnson 
Easter  Fashions  for  North  and  South  Apr. 

Successful  Promotions — Joseph  E.  Hanson  . 
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A  Profitable  Towel  and  Sheet  Shop 
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Ziminskv 


Jan. 

31 

Jan. 

32 

June 

5 

Oct. 

65 

Jan. 

69 

Feb. 

73 

Mar. 

16 

Mar. 

32 

July 

76 

Dec. 

53 

Jan. 

97 

Jan. 

90 

Jan. 

100 

Feb. 

30 

Feb. 

43 

Feb. 

44 

Feb. 

49 

Mar. 

51 

Mar. 

53 

Mar. 

56 

Mar. 

58 

Mar. 

60 

Mar. 

63 

Apr. 

39 

Apr. 

40 

Apr. 

44 

Apr. 

46 

Apr. 

47 

Apr. 

48 

Apr. 

aO 

Apr. 

52 

Apr. 

53 

Apr. 

62 

Apr. 

83 

Apr. 

84 

May 

28 

May 

68 

May 

69 

May 

73 

May 

75 

May 

77 

June 

101 

June 

102 

June 

f- 

103 

L 

June 

104 

June 

105 

July 

38 

July 

41 

July 

42 

23rd  Annual  Convention — January  15  to  19 


December,  1933 


The  Bulletin  of  the  National  Retail  Dky  Goods  Association 


123 


Month  Page 

A  Successful  Birthday  Sale  .  July  43 

An  Analysis  of  Pattern  Contracts  .  July  61 

Great  Latent  Replacement  Need  Offers  Rich 
Opportunities  for  Home  Furnishings  Depart¬ 
ment — F.  •  W.  Aldred  .  Aug.  54 

A  Constructive  Viewpoint  Urged  in  Carrying 
Out  the  Provisions  of  the  Recovery  Act  Aug.  56 
Maintaining  Quality  As  Prices  Rise  Aug.  57 

.•\t  What  Price  Lines  Will  Consumers  Continue 
to  Buy?  Aug.  59 

Apparel  Merchandising  Under  the  New  Condi¬ 
tions  .  Aug.  61 

Prospects  For  Fall  in  Downstairs  Stores  Aug.  62 

The  Kffects  of  the  Co<le  Under  Merchandising 

Practices  Aug.  63 

.\  Retailer’s  .Angle  on  the  New  Deal — C.  B. 

Dulcan.  Sr.  Sept.  42 

You  May  Label  Your  Clothing  Stocks  Sept.  44 

Male  Garb  Goes  Soft  and  WTiolly  For  Fall  .  Sept.  85 

An  .Analysis  of  Hosiery  Departments  in  Small 

Stores  .  Sept.  86 

.A  Highly  Efficient  Merchandising  Organization 
Key  to  a  Store’s  Success — Sidney  R.  Baer  Sept.  87 

Fur  Tags  an  Aid  to  Selling  ^ .  Sept.  97 

MtKlermzed  Fixtures  Increase  Sales  Sept.  98 

Trends  in  Furniture  and  Clothing  Fabrics  Re¬ 
flected  in  Coarse  Fall  Draperies  .  Sept.  100 

Labeling  Women’s  Coats  and  Suits  Sept.  102 

Department  Store  Opportunities  after  Repeal — 

.A.  Propper .  Oct.  47 

Educating  the  Public  to  the  Possibilities  of 

Modern  Design  .  Oct.  79 

Toys  and  Playthings  as  Educational  Necessities 

—Ruth  Millard  . .  Oct.  83 

Interest  High  in  Peddler  Decision  .  Oct.  84 

Interpretations  of  the  Merchandising  Clauses  of 
the  Retail  Code  Nov.  46 

Interpretations  Which  Have  Been  Issued  Nov.  48 

A  Summary  of  the  Provisions  Which  Affect 
Retailers  in  the  Approved  Manufacturers’ 

Codes — T.  L.  Blanke  . Nov.  49,  Dec.  23 

Yes,  Mr.  Piece  Goods  Man,  There  Is  a  Santa 
Claus ! — Margaret  Rivers  Nov.  77 

Handbag  Styles  Go  Hand  in  Hand  with 

Women’s  Fashions  .  Nov.  78 

Domestically  Speaking  Nov.  80 

Fewer  Markdowns,  Better  Sales,  with  Balanced 

Stocks  .  Nov.  81 

Color  Coordination  Committee  Chooses  Dress 
Coat  Colors  for  Early  Spring  Dec.  60 

Survey  of  the  Trend  in  Home  Sewing  Dec.  61 

The  Value  of  .Art  to  Merchants — Frederick 

W.  Aldred  .  Dec.  69 

Effective  Merchandising  of  Home  Furnishings 

— K.  V.  Nelson  .  Dec.  85 

Why  Not  a  Business  Women’s  Shop?  — 

Karen  Vincent  . .• . .  .  Dec.  91 


Month  Page 

Adaptation  of  Persoiuiel  Work  to  Present  Day 

Problems — Marjorie  Sidney  .  July  74 

Ready-Made  Responses  for  Salespeople — Agnes 

S.  Cronin  .  Aug.  (38 

What’s  .Ahead  for  the  Personnel  Division? — 

Bess  Bloodworth  .  Sept.  28 

An  Interview  on  Salesmanship — Naomi  Taylor  Sept.  88 
Operating  Experiences  Under  the  N.  R.  .A.  Oct.  41 

Training  the  Christmas  Extras — Helen  R. 

Norton  .  Oct.  61 

Operating  Experiences  Under  the  N.  R.  .A.  Nov.  58 
What  Shall  Salespeople  Be  Taught  About  Their 

Merchandise? — Sherred  W.  .Adams  Nov.  66 

Can  Your  Salespeople  Justify  Increased  Prices?  Dec.  44 
How  They  Do  It  in  London — Jean  Mackay  Dec.  47 

Training  Salespeople  Under  the  N.R.A. — David 
R.  Craig  .  Dec.  50 

Quality  Movement 

The  Essence  of  Quality — P.  A.  O’Connell  .  Jan.  81 

Women  Want  Quality  First  and  Last — Mrs. 

Grace  Morrison  Poole  .  Jan.  82 

Keep  .America  on  the  Quality  Standard — Walter 

B.  Pitkin  .  .  Jan.  83 

Quality  versus  Quantity  Standards — Lew  Hahn  Jan.  85 
North,  East,  South,  West — All  for  Quality  Jan.  87 

Put  Quality  in  Your  Store  Displays — Zenn 

Kaufman  . .  Jan.  88 

Manufacturers  Enlist  in  the  “Q”  Campaign  for 
Quality  Jan.  90 

The  Progress  and  Promise  of  Quality — Chan- 

ning  E.  Sweitzer  .  Jan.  92 

The  Consumer’s  Interest  in  Quality  Merchandise 

— ^Julia  K.  Jaffray  .  Jan.  101 

The  National  Quality  Movement  and  Business 
Recovery — P.  A.  O’Connell  Feb.  23 

Let’s  Look  the  Problem  in  the  Face — Sidney 

Blumenthal  .  Mar.  22 

The  Quality  Merchandise  Era — Charles  Edison  May  27 

Keeping  on  the  Quality  Standard — P.  A. 

O’Connell  .  Dec.  51 

Retail  Delivery 

The  Retail  Delivery  Survey — Ralph  S.  Charles  Jan.  72 

New  Standards  of  Delivery  Service — Fred  C. 

Schatz  .  Feb.  86 

Motor  Truck  Legislation — Pike  Johnson  .  Mar.  31 

Productive  Warehousing  and  Delivery  Methods 

— John  H.  Moorehead  .  Apr.  63 

Restriction  of  Free  Delivery  Service — Fred  C. 

Schatz  .  June  49 

Developing  Simplified  Wrapping  and  Packing 
Operations  .  Oct.  85 


Sales  Promotion  and  Display 


Personnel  Problems  and  Praetices 


Service  Shopping  in  the  Light  of  Today — Helen 
R.  Norton  Jan.  95 

Personnel  Group  Plans — Bess  Bloodworth  Feb.  62 

The  Psychology  of  Selling  the  Real  Basis  for 
Distribution  of  Quality  Merchandise — Betsy 
Arnold  Campbell  Feb.  63 

Leadership  for  Morale  Building — Ordway  Tead  Feb.  65 

The  Training  and  Development  of  Buyers — 

Emily  Mills  Hopson .  Mar.  40 

How  the  Training  Department  Works  with  the 
Merchandise  Manager — George  T.  Folster  Mar.  42 

How  the  Training  Department  Works  with  the 
Sales  Promotion  Manager  —  William  H. 

McLeod  .  Mar.  44 

Sales  Promotion  and  Training — Otho  J.  Hicks  Apr.  54 

22  Questions  to  Apply  to  Present  Contem¬ 
plated  Plans  for  Paying  Salespeople — W.  H. 

Roper  .  Apr.  56 

Forthcoming  Studies  of  the  Personnel  Group 
— Helen  R.  Norton  May  58 

Buyers  as  Teachers — Bess  Bloodworth  May  59 

Executive  Rating — Isabella  Brandow  May  60 

Store  Hours  and  the  Five  Day  Week — Bess 

Bloodworth  .  June  51 

A  Fashion  Notebook  as  an  Aid  to  Better  Sell¬ 
ing — Georgia  F.  Wittich  July  72 


Washington  Retailers  Adopt  .Advertising  Stand¬ 
ards  for  Men’s  Wear  .  Jan.  63 

The  March  Sales  Promotion  Calendar — Frank 

Spaeth  .  Jan.  103 

Expressionism — Jack  T.  Chord  .  Jan.  107 

Cixjrdinating  Promotion  Facilities  —  Maurice 

Hyde  .  Jan.  109 

Selling  Through  Effective  Displays — Sidney- 

Ring  .  Feb.  47 

What  Can  Sales  Promotion  Do  to  Help  Business 
in  1933 — A  Merchandise  Manager’s  Viewpoint 

— Walter  Hoving  . .  Feb.  54 

What  Can  Sales  Promotion  Do  to  Help  Business 
in  1933 — A  Sales  Promotion  Manager’s  View¬ 
point — H.  F.  Twomey  .  Feb.  .56 

What  Should  the  Merchandise  Manager  and 
Buyer  Know  About  Advertising  —  Sidney 

Lightstone  .  Feb.  57 

What  the  Sales  Promotion  Manager  Should 
Know  About  Merchandising — James  Goold  Feb.  59 

Belief  in  .Advertising  and  Today’s  Successful 
Appeals — George  Burton  Hotchkiss  I.Iar.  65 

How  Can  Less  Space  Be  Used  More  Wisely? 

— I.  .A.  Hirschmann  Mar.  67 

What’s  Wrong  With  Retail  Advertising — Har¬ 
ford  Powel  .  Mar.  69 

Reducing  Advertising  Waste — Barry  Z.  Golden  Apr.  67 

The  Importance  of  Fur  Remodeling  This  Year  Apr.  69 
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The  How  and  the  Why  of  Fashion  Shows — 

Ethyl  Marshall  .  .  Apr.  68 

Eight  Ways  in  which  Newspapers  Are  Helping 

to  Stimulate  Buying .  .Apr.  71 

Follow-Through  on  Internal  Store  Promotion  .Apr.  72 

Contract  Bridge — and  the  Department  Store — 

F.  Dudley  Courtenay  .Apr.  73 

Building  Business  with  Bridge — Edward  A. 

Moree  .  .Apr.  74 

Promotional  h'lashes  May  32 

The  Modern  Display  Setting — W.  L.  Stcnsgaard  May  41 
A  Buying  Power  Study  of  a  Community — 

R.  C.  Harris . .  May  45 

Ad- Windows — A  Neglected  Form  of  Window 

Display — Jack  T.  Chord  .  May  46 

Let’s  Check  Our  Badges — Paul  E.  Murphy  May  48 

Sales  Volume  and  Linage  Losses  During  the 
Past  Three  Years — Frank  W.  Spaeth  May  50 

The  Modern  Display  Setting — W.  L.  Stensgaard  June  85 
Ad-Windows — A  Sale  of  Vacation  Drugs  and 

Merchandise — ^Jack  T.  Chord  .  June  89 

Promotional  Flashes  .  June  91 

Is  Retailing  Becoming  a  Three  Ring  Circus? 

— ^James  Rotto  .  June  94 

Promotional  Flashes  .  July  53 

Display  Settings  for  Fashions — W.  L.  Stens¬ 
gaard  .  July  58 

It’s  Time  to  Go  Back  to  School — Jack  T.  Chord  July  60 

New  Advertising  Problems — Their  Relation  to 

Fall  Operations — H.  F.  Twomey  .  .Aug.  49 

A  New  Deal  for  Advertising — B.  H.  Namm  July  17 

Ad-Window  Fashions  from  Paris — Jack  T. 

Chord  .  Aug.  65 

Displaying  Decorative  Accessories  Effectively — 

Lucile  O’Naughlin  Aug.  66 

Modern  Display  Settings  for  Fall — W.  L. 

Stensgaard  .  .  Aug.  75 

Opinions  Concerning  Advertising  Problems  as 

Voiced  by  Forum  Delegates .  Aug.  82 

The  Retailer’s  Participation  in  the  N.  R.  .A. 

Buy  Now  Campaign  .  Sept.  32 

A  Brief  Review  of  Publicity  Expenses  Sept.  48 

Display  Settings  That  Help  Sell — W.  L.  Stens¬ 
gaard  .  Sept.  81 

Condemned  as  Unfair  Practice  .  Sept.  106 

The  Retailer’s  Part  in  Selling  Confidence  to  the 

Consumer — H.  F.  Twomey  .  Oct.  31 

Editorials  Aimed  to  Stimulate  Early  Gift  Shop¬ 
ping  .  Oct.  45 

Ad-Windows  Speak  for  Christmas  Displays — 

Jack  T.  Chord  Oct.  64 

Display  Settings  for  Late  Fall — W.  L.  Stens¬ 
gaard  .  Oct.  73 

Combining  Items  into  Gift  Units  Increases 
Holiday  Sales — Wm.  Scharinghausen  Oct.  80 

How  Will  the  Code  .Affect  Retail  Advertising? 

— Frank  W.  Spaeth  .  Nov.  43 

Analysis  of  Publicity  Expenses — Frank  W. 

Spaeth  Nov.  63 

Ad-Windows  Present  Fashions  in  Housewares 

— Jack  T.  Chord .  Nov.  75 

A  Guide  to  “Accuracy”  in  Advertising  Dec.  37 

Fair  Practice  Provisions  of  the  Retail  Code — 

B.  H.  Namm  .  Dec.  40 

Support  of  N.R.A.  Wins  Commendation  for 

Store  .  Dec.  43 

Visiting  London’s  “Retail” — Lois  Black  Hunter  Dec.  48 

“Ad-Windows”  Present  a  January  “Sale”  Dis 

nlay — Jack  T.  Chord  . Dec.  72 

The  Correlation  of  Departmental  Sales  Adver¬ 
tising  and  Window  Space  Costs  with  Total 

Store  Figures  .  Dec.  73 

Settings  for  Housewares  Designed  with  Func¬ 
tional  Display  Units — W.  S.  Stensgaard  Dec.  79 


Sales  Tax 


A  State  Retail  Sales  Tax  That  Is  Actually  a 
State  Retail  Sales  Tax — George  \^.  Sheridan  Jan.  67 

Is  the  Pennsylvania  Retailer’s  Latest  Sales  Tax 
Burden  Constitutional? — Martin  Keet  Jan.  75 

State  Sales  Taxes  Are  Being  Considered  Despite 
Pennsylvania’s  Unfortunate  Experience  — 

George  V.  Sheridan .  Mar.  17 

State  Legislatures  Considering  Retail  Sales 
Taxes  Should  Await  Illinois  Expe'ience — 

George  V.  Sheridan  .Apr.  16 
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The  General  Sales  Tax  Movement — Mabel  L. 

Walker  .  Apr.  18 

New  York  State  Merchants  Fight  Proposed  Tax 
Legislation — Excerpts  from  Statements  by 
W.  H.  Bramley,  Gilbert  J*.  ‘  C.  McCurdy, 

John  C.  Watson,  Michael  Schaap,  J.  E. 


Pridday  .  Apr.  21 

Brief  of  R.  H.  Macy  &  Co.  Apr.  26 

The  Sales  Tax  Situation  in  New  England — 

P.  .A.  O’Connell  June  40 

Campaigning  Against  the  Sales  Tax — Benjamin 

F.  Sisson  .  June  42 

Also  see  Editorials  by  Channing  E.  Sweitzcr 
in  Author’s  Index 


Smaller  Volume  Store 
.A  New  Horizon  for  the  Smaller  Stores — Arthur 

H.  Brayton  .  Feb.  74 

Problems  in  Merchandising  Ready-to-Wear — 

Max  Guggenheimer  .  Feb.  75 

New  Standards  of  Promoting  the  Smaller  Store 
— Daniel  Eisenberg  Feb.  76 

Taking  the  .Annual  Inventory  and  Providing  for 
the  Control  of  Slow  Moving  Merchandise — 

C.  A.  Allanson  .  Feb.  78 

Meeting  Big  City  and  Big  Store  Competition — 

John  R.  Boyle,  II  .  Feb.  80 

How  to  Control  Payroll  Expenses  in  the  Small 

er  Store — Charles  H.  Bear,  Jr .  Feb.  82 

Increasing  Quality  Selling — Sara  Castle  Feb.  84 

Problems  of  the  Smaller  Volume  Store  Mar.  71 

A  Compensation  Plan  for  the  Selling  Per¬ 
sonnel — M.  Guberman  .  Apr.  62 

.A  Growing  Wallpaper  Department  May  79 

Employees’  Spring-Shopping  Night  May  79 

Collecting  Past  Due  Accounts  .  May  80 

Store  Management  Group 
A  Method  for  the  Control  of  Sales  Performance 
in  Department  Stores — Herbert  Arkin  Jan.  78 

Local  Store  Managers  Groups  Formed  Jan.  93 

Reduction  of  Store  Expenses — Edward  N.  .Allen  Feb.  38 

New  Resources  for  Man  Power — William  H. 

Bixby  .  Feb.  40 

Selling  Men’s  Wear — If  Ever — L.  W.  Libbey  Mar.  35 

Selling  by  Demonstration — J.  N.  McFee  Mar.  38 

Group  Meetings  Produce  Management  Econo¬ 
mies — George  L.  Plant  .Apr.  65 

Keeping  Supply  Expense  Down — J.  P.  Moran  May  81 

The  Need  for  Merchant  Cooperation — Harry 
W.  Schacter  June  37 

The  Application  of  Incentive  Wage  Plans  to 

Retailing — C.  L.  Stevens .  July  67 

The  Store  Manager’s  Position  in  Present  Store 
Organization — Dr.  David  R.  Craig  July  69 

Adjusting  Store  Hours  Under  the  Recovery 

.Act — Interpretations  of  Clauses  .  Sept.  45 

Relating  to  Hours  and  Wages  in  the  Retail  Cixle  Nov.  35 

Revised  Interpretations  of  Wage  and  Hour 
Provisions  in  the  Retail  Code  .  Dec.  17 

Taxes,  Miscellaneous 

Fur  Tax  .  .  Feb.  85 

Toilet  Preparations  Tax  .  Mar.  16 

Orange  Juice  Tax  .  Apr.  78 

Computing  the  Fur  Tax  .  May  86 

Cotton  Floor  Tax  .  Aug.  23 

The  Floor  Tax  on  Cotton  .  Aug.  55 

Tax  on  Electrical  Energy  No  Longer  a  Con¬ 
sumption  Tax  .  Sept.  109 


Also  see  Editorials  by  Channing  E.  Szveitzer 
in  Author’s  Index 

Traffic  Group 


Aggregating  Express  Shipments — Leonard  F. 

Mongeon  .  Feb.  61 

VV'^hat  We  Have  Done  in  1932  to  Reduce 
Transportation  Costs,  Receiving  and  Marking 
Expense — 

I.  Zbar  .  Feb.  67 

H.  R.  Youd  .  Feb.  68 

W.  C.  McDermott .  Feb.  69 

A  New  Era  in  Merchandising  Requires  New 

Methods  of  Packing — A.  T.  White  .  Mar.  32 

Traffic  Group  News — Leonard  F.  Mongeon  .  -Apr.  57 

Traffic  Group  New’s — Leonard  F.  Mongeon  May  67 
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